





Andthisis

whatwed

We provide unique and innovative solutions with a distinct
detail-focussed approach and an extensive knowledge of different
marketing collateral development for your brand. You can sit back and
relax, as we magically turn your company into a brand.

We believe that an engaging service delivery process attracts and
retains loyal clients, which creates a competitive advantage. Our
creative work goes through a series of steps. It is an output of a careful
eye-flow research about the client and its competition, and involves
creating what suits the best in a dynamic environment.

Here’s a quick broad breakdown of what all we have in store for you
and your business.
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DESIGNSERVICES

Re-imagine your brand and make a stronger impact on your
customers as we get just one chance to make a first and lasting
impression.

Re-imagine empowers your brand with an identity that creates a
solid impression and develops a connection with your customers at
the first glance. Whether you want to build a recall, tell a story or
simply share the mission you are on. The apt and well developed
brand identity can do it for you. Our designers dive deeper into
understanding your business, customers, offering and your
mission to imagine your brand in an all new avatar without losing
the sight of your origins and spin a story through visual
communication which is sure to captivate your customers and
provide credibility.
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Deliverables

== |_0ogo re-design or polishing current logo.

== Setting up colour pantone and font family for visual
communication.

== Setting up brand bible including do’s & don'’ts, Printing
instructions, digital use and more.

== Stationary design and Merchandise design.

Expected Results

== Enhanced brand appeal

== Enhanced credibility for your brand

== Better brand recall

== More value on the marketing spend
== Better and precise brand positioning
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Deliverables
Architecture of the website
User Interface design
Webfront design
Content and image conditioning
Components and feature placement
Social Media Integration
Query generation tools
E-commerce capabilities™
Product Showcase
Filters
Cart and checkout features
Integrated Payment gateway

Quality Testing
Device and Screen testing
Load time testing
Browser Testing
Beta test for all functions and debugging (if necessary)
Live Server testing on Proxy Server
On page SEO compatibility testing

WEBSERVICES

Quality Testing
Great looking and robust website ready for high
traffic & conversions
Great credibility for brand with superb design and
product presentation
High revenue through lead generation and
online sales

Integration of all product and company related D

information which can cut down need of sales
people to do explaining/sales
Better brand recall with superbly laid design
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DIGITAL .
MARKETING SERVICES

Your customers spend over 5 hours everyday on one of their three
favourite screens - Phone, tablet or computer. This leaves a big
window to engage with your customers and show how you can
solve their problems with your products Whip up a storm online
with a high voltage social media campaign or start small by driving
your customers to purchase through a strategically drafted
remarketing campaign.

Digital marketing is measurable, cost-effective & the new way to
reach your customers. It is not the next big thing, its is the big thing,
NOW!
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Organlc Campaigns

Setting up Social Media Properties

Setting up Blog/Integrated-Blog

Online Listings

Online advocacy on Forums, Blogs, Q&A sites
and Review Sites

Content creation & Management

- Campaign design and management

Gratification Management
Online community management
Listening and query management

Pald Ad Campaigns

Landing Page design
Ad copy creation
Paid Ad dashboard setup

= Spend management

Media mix management
Campaign moderation.

Expected Results
High revenue through the website campaign conversions
- Better brand recall through more brand impressions

More saving per year with measurable and
more effective marketing

Reduction in sales costs with less spend per sale.
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BEAN BAR

Bean Bar is an Australian coffee chain that has been serving high quality coffee, delicious food &
friendly services for over 11 years now.

It has thousands of devoted coffee fans lining up for its rich, full-flavoured coffee experience.

Not only does it keep the coffee table culture alive in Australia, but also functions as the nirvana
for people fancying a place for sitting & having a conversation or just grabbing a sip & bite for
themselves on the go.
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WHEN WE WERE HIGH oN CotrEE

Introduced a new branding for Bean Bar while retaining the existing logo.
Created interactive collaterals for the interiors of Bean Bar Hindmarsh.
Created special menu offerings and advertisements.

Created integrated collaterals for social media.
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With time, it has been observed that any design that gives
an impression of being bite worthy or delicious is bound to
take attention. To try this, we created some creatives
with 3D typography and a minimal design approach to break
the monotony of the generic introductory/discount ads in
the F & B sector.

THE ANSWER TO YOUR

DEJA
BREW.
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Bean Bar had always used Pantone Sunshine Orange and Pantone Pearl White as its core colors. A brand’s colors are very
important, and while White and Orange were retained as primary colors for Bean Bar’s new look, introducing a secondary
color palette with brown and a tangy shade of orange made sure that the brand’s visual language does not become boring
or dull. Shades of brown helped revive the necessary coffee vibe in times of need, to break monotony.






The visual language for Bean Bar was enhanced by using patterns. They not
only add life to the visuals, but also add recognisability to the brand, thereby
increasing the brand’s recall factor.
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HAND.

To make the social media handles more interesting and interactive, we planned
to introduce a Hand in the creatives, that could do the talking for the brand.
For instance, it could indicate the number of days left till a particular
offer or a surprise announcement is made - to induce

curiosity in the minds of the viewers.
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THE SIPS
SEALED.

We planned to create Coffee King cards that could be stamped
everytime a coffee was purchased by a customer at Bean Bar.
It could be exchanged for a little cup of free coffee once fully
stamped. Such little but impactful initiatives will make sure
that Bean Bar will always have something new for its people.




We announced the reopening of Bean Bar and welcomed the new staff
members with bold typographic posters that gave an impression of joy,
excitement and also laid great focus on the operation. We created the
launch invites on similar lines.

Retained the brand essence
The client already had an established identity that was to be polished
and sparked by us. So, we kept the original colours of the brand intact,
and mixed them with
various elements and patterns.

Introduced the Bites with Brews
We also took to highlighting food in the branding, as Bean Bar had
more to offer than just different types of coffee. We made some fun,
cheerful special menus to help the customers get a better taste of the
brand’s offerings beyond coffee.
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Infroduced the
BifesitBrews

We took to highlighting food in the branding, as Bean Bar had more to offer than just different types of coffees. We developed some fun &
cheerful special menus to help the customers get a better taste of the brand’s food services. We also advertised a dedicated promotional
activity ‘Keep-a-Cup’, that invited the public to take their coffee-cups back home and get a refill o discount the next time they carry it to the café.
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MEXICAN BOW]_

Refried Beans, Kidney Beans, Mexican Brown
-/Rlu. Avocada, Corn, Tomato, Bell Peppers,

. *Salsa, Iceberg Lettuce and Spring Onion
/- ~ Add Protein for 1$
- ru

SMOKED SALMON BOW] _
Smoked Salmon, Scba noodles, Edamame,
N Avocoda Carrots, Baby Spinach, Spring w
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SOCIAL youars @
SPECIAL

Communication on social media was in effective sync with all activities
at the cafe, plus special online contests. Bean Bar currently has a single
umbrella handle on respective SM channels, giving out collective as well
as individual information for all its outlets.




CONVENTIONAL
MARKETING.

We broke the bars of the standard marketing tools for Bean Bar by going large in dimension
and less on design. We made a bold and creative catch phrase for promoting the brand and
communicated it through different mass media like newspapers, billboards and magazines
for serving the eyes of the customers with a direct and colorful retreat.




THE
IMPACT

The free coffee initiative witnessed a lot of customers at the launch of Hindmarsh store and the 6 months
anniversary of the Beanbar Gouger store.

The Eco cups introduced at Bean Bar sported widespread popularity among customers through Keep a Cup.
The store sales observed a noticeable rise in customers through the little activities on social media.

The sales of the smoothie menu and specials menu were at an all time high, the specially designed menu
made rounds on social media as well.
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FROM THE HOUSE OF

SATYA PAUL

Club SP is a modern sub-brand from the house of Satya Paul, India’s premier design
label with an international presence since 1989. Club SP is particularly new-age, casual
and outgoing in its approach. The goal was to develop their social media presence by
posts, campaigns and ads that focused upon the brand and its offerings.

Club SP did not have a brand language in place when it was launched. The following

brand identity basics were developed to make sure social media communication is Ave N | r BOOk
well crafted and directed, so that the overall impact is not diluted.



IS BEAUTIFUL

Through this campaign, we highlighted various emotions that people
possess alongside appreciating the efforts that go into making a product
for the consumers. The basic idea was to portray a strong belief that
whatever we feel or go through in our lives, makes us the person we are
and one should embrace it. We focused on the colourful range offered
by Club SP in the creatives and appreciated the beauty of women in the
copy.
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What’s your story today?

Through this campaign, we made an attempt to symbolise a modern woman who goes through various events in a day and how every event has a new
story attached to it. The basic idea was to show how a similar outfit can be worn and styled in different ways in the creatives while the copy narrated
different stories that happen simultaneously in a day. It also highlighted different moods of a woman and how a Club SP outfit perfectly suits all of them.




ORIENTED POSTS

To increase audience interaction and brand engagement, generic posts highlighting the products offered by Club SP alongwith
engagement during festival. The basic idea was to introduce the target group to the wide range of clothes and accessories
offered by Club SP.

SPREAD ¥OUR
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ORIENTED |

To increase audience interaction and brand engagement, generic posts highlighting the products offered by Club SP alongwith engagement
during festival. The basic idea was to introduce the target group to the wide range of clothes and accessories offered by Club SP.
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SOCGIAL MEDIA ANALYTICS

Club SP successfully created an identity apart from Satya Paul and justified its
target group. It gained widespread popularity on social media.

The number of likes increased within the first week of the initial branding;
from about 0 to 800 likes on Facebook in the first three days.

The persistent social media posts on Facebook, Twitter and Instagram pushed
the viewers to look at the brand and the number of visitors increased on the

Satya Paul website.

She is beautiful transformed the look and appeal of all the social media
andles and gave an edge to Club SP's branding.

The Facebook handle earned itself a verified badge.

There was a significant increase in the product reach and popularity of
Club SP amongst celebrities in the entertainment industry.

The number of Satya Paul stores offering the Club SP collection have
almost been doubled.

The brand had a grand launch in Amazon India Fashion Week

Page Likes

tober 17 - October 23

248 .4,033%

Page Views

October 17 - October 23

1,091 .2,931

Total Page Views

Post Engagements

932 .ns5%

Post Engagement

Reach

October 17 - October 23

2,488 .15%

People Reached
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Social Media

We were responsible for branding the social media handles for Café Wink, i.e. Facebook, Instagram, Twitter and Zomato. The scope of work
was extensive and interactive, as people religiously follow social media portals to know about their best places to eat, visit and hang around.

We kept the new identity of Café Wink in sync with its quirky style of work and presentation. It was fancy, modern, humorous and cheerful.
We upped the game for Café Wink with a witty branding. Creative copy and presentation played a key role in establishing the branding for
Café Wink on Social Media. It immediately grabbed the attention of the audience and pushed them to visit and know more about thecafe.
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The Extra-ordinary Eatables

We got a chance to experiment with the branding through creative copies, that could be used as social media posts as well as add-ons to the
menu at Café Wink. The designs were unusually appealing and compelled the audience to know what’s more in store for them. We highlighted
the signature dishes in the designs and built the tempo through a series of posts.

"o WECAN

A better item

SAVE ENVIRONMENT, START WINKING.
HAPPY WORLD ENVIRONMENT DAY.
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Maggi and Wink

Social media branding and marketing comes with a set of responsibilities, we have to be on our toes twenty-four seven. We cleverly used some
trending news insights to strengthen our branding and get an increased popularity. For instance, we used Salman Khan'’s dialog in a social

media creative during the time he was sentenced to jail.

We also picked the Nestle Maggi ban controversy and used it to promote Café Wink’s dishes positively through our clever and thoughtful designs.
We created some copy-based posters that indirectly transformed popular brand taglines into punchlinesthat directly mocked the Maggi Ban.
The series gained massive publicity in no time and also promoted Café Wink through various channels.

CafeWink

Italian Restaurant

The Official Page of Cafe Wink — India. Cafe Wink
offers great quality pastas, desserts and beverages.
Company Overview

www.cafewink.in/

G 1, Sikka Galaxy, Shrestha Vihar, New Delhi, India
110092

Call Email Directions
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All Eyes On Us

We made some noticeable impressions on social media- both through the brand handles on Facebook, Instagram and Twitter as well as some
very renowned youth newsletters like Scoop Woop and MensXP. They liked our ideas so much so that they featured our Maggi Ban series on

their respective networks.

w SHOP NEWS ENTERTAINMENT VIDEOS MORE « P sxancH

Jum 09, 2015 at 07:26

These 8 Hilarious Posters Show How Other Brands
Would Mock Maggi After It Got Banned

by Gaurav Arora

N B e

Ever since our all-time favorite snack Maggi 'became poisonous for our health’, Newsletter

o » : o zzing with iokes arodies 2
the Internet has been buzzing with jokes, memes and parodies about the —
controversy, However, amid all the political and social media uproar, it would be

interesting to know what the other leading food and beverage brands think of
the episode. And guess what, Cafe Wink did just that for us with their series of

Follow us on
quirky posters!

These will crack you up in less then two minutes:

cafewink

c‘afé Winke

B e tacebook comiima
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299 likes

cafewink Undoubtedly the best shake in delhi.
#feelingood #happiness #delhi #delhidiaries

#eastdelhi #kitkat #shakes #bestcafe #anandvihar
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The Logo
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Our Role

The story of India’s rich history, spirituality and mythology is well-known to all. But there are some significant stories that
cannot be coloured enough to attract a person towards this diverse homeland. Water on the moon was discovered by India,
and so was the concept of shampooing the hair. Sanskrit was bought to India by other historians, and it also ranks among the
top English-speaking countries.

Ironically, it introduced spices to the world and was also the first country to cultivate and
consume sugar. Yoga was a gift from India to the world, and so was martial arts. India is a multi-faceted producer- of films on
one hand, and milk on the other. It taught the world to count by creating a number system and it is also among the only
three countries that make super computers.

India & it’s Colors

India is a land of diversity, where every thought counts and every belief matters. It collectively reflects unity, where every mindset can
represent a different colour. We believe this variety gives an exclusive varsity to India which cannot be summed up in a single colour.

So, we have effectively made use of the brand name by operating it with different colours, to give it a new look in every running
atmosphere. Here’s a look at how colour variations in the primary logo can represent the beautiful country,
where every moment is more colourful than the colours themselves.




Brand Collaterals

We served a part of fun and frolic through our vibrant and colourful branding on customisable brand products.We made Masala jars to characterize
Masala Tours as well. The branding is inspired by the rich history of India. It is bold &amp; beautiful and seeks the attention of the Australian audience,
to visit the royal nation. We used a combination of hot colours to create the brand impression. The elasticity of the branding was such that its colour
could keep changing in accordance with different situations.

MASALA
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Campaign Posters

When we think about India, it won’t be wrong to state that certain colours appear in our minds i.e.yellow, orange, red and brown.
However, we broke this monotony with our designs and represented the diversity of India through a variety of beaming colours that
could keep changing according to specific needs and events.

The idea was to allure the audience towards travelling to India and presenting them with all the possible plus’ of the country. We made
assertive yet flexible creatives for the same. We targeted the commercial areas of Australia such as cafes, malls, buss tops &amp; markets
etc. and created huge advertisements with symbolic photographs and an interactive copy to catch the attention of the public.
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Tours

Masala Tours is an ongoing project, so we presented the itinerary of its first tour by designing a brochure that gave out all the necessary details to
the prospective customers and also presented India 'larger than life'. Masala Tours is curating the best experiences for its customers and is all set
for its journey towards the travel industry soon.
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o a new world,
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Crocs India

Crocs Inc. is a global leader in innovative and futuristic casual footwear for men, women and children. It offers a diverse range of products and its footwear
heritage is spread all over the world. Crocs has sold more than 350 million pairs of shoes in more than 90 countries around the world. The company tends
to become synonymous to comfort in the footwear market.

Social Media Synergy

Crocs Inc. is a global leader in innovative and futuristic casual footwear for men, women and children. It offers a diverse range of products and its footwear
heritage is spread all over the world. Crocs has sold more than 350 million pairs of shoes in more than 90 countries around the world.
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The Weekly Specials

To maintain a harmony on the social media handles, and make them more interactive- different schemes like colour of the week, product of the week, and
discount offers were introduced, so that the audience had ‘something to come back to’ everyday.

¢ =add a splash of color
to your week with the
busy day collection!

Huarache Sandal Wedge

#productoftheweek Gianna Bow Flat

_




Festive Posts

Everybody likes to take holiday and find a reason to celebrate. We created dedicated posts that targeted different festivals and events to promote Crocs
and increase the degree of interest in the audience through the special posts.

This

FATHER’S DAY

HAPPY
RAKH|

you and yaur sibling to
A Mind-gourfunt

4

* FATHER’S DAY
give ywour dmj: r‘c::ll::Jl': to amile




cs for you
and avail a

This Rakhi let crocs lead you and
your sibling to find your fun!
— TS —




Contest Posts

The audience also got a chance to feel like the star of the day with exclusive competitions and privileges. The creative copy made sure they read
the instructions properly, and the colourful designs increased the curiosity in people.

CROCS . A “Ferocs @ S oo o5 0

B U SY DAY B ; h s | ———— = —_— == Contest alert! We know you're busier, but you're
'_Co N T E S T— / . o 4 1 bl just ONE step away from being comfier!

|| CROCS y \ S In the comments below, tell us why you wish for a
i B U SY DAY b o . jpair of crocs busy day this festive season and
| i i, - stand a chance to win the pair for free!
.+ H l: (_:. N T E S T ‘ : { N\ http:ffbutt.ly/iMkmXma

Eﬁ Like () Comment £ Share @~
f O 2.3k Top Comments =
17 Shares 50 Comments

| @ Crocs @ Thank you all for participating!!
We will be announcing the winner soon!!
All the very best

Like - Reply - 2y

O

= 12 Replies

“ Preety Tiwari #Crocsbusyday From
:_!ussehra to Diwali e\-er_?dpy s a busy Qa\r

‘ Write a comment 0H®O

Ccrocs

And the winner is I A8 And the \ ris
"PURANJAY" Ko o x “LEENA PRINCE CHAWLA'

Congratulations

The festive season Is the much awaited one, as we al!'geer'
up calling for celebration. Shopping, decorating, DIY
activities, revamping the home, so much lined up to make
 the days busy| Crocs might just save the day for for me : ¥
with optimum comfort, to ease tha busy day effortlessly.. The coolest pictura \-n'|'|£:t
# = y feature on our Crocs | age as 4
THE CROCS TRENDSETTER ICONI -

- Leena Prince Chawla

Congratulations!




The in-store sales gradually
increased since the social media
pages were revamped

There was a noticeable traffic
on the company website, both
in terms of visits & purchases

The posts became significantly
interactive as the audience started
commenting, liking & messaging
on the handles

There was a significant increase
in the number of likes on the
handles

There was also a significant
increase in the number of users
that blogged about Crocs on
Facebook and Instagram

There was a wave of
refreshment on the page and it
broke the monotony of posts that
were previously updated on the
brand handle
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